
Media4Women is a global campaign organised by Free Press Unlimited and its 
partners. The aim for the 2020 campaign was to highlight the importance or gender 
equality in the media by challenging gender stereotypes by the media. Organisations 
and allies participated in the campaign by for example: producing podcasts, articles, 
radio shows, featuring Gender Equality Champions and/or organising marches, 
seminars, and conferences and best articles competitions. For more information 
about this and future campaigns, please contact us at m4w@freepressunlimited.org. 
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Challenge the stereotype,

change the image.
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for all women in 
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